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Abstract: In the field of education, digitalization has become the key force driving educational reform in the

new era, and educational needs lead the development direction of educational digital transformation. The digital

transformation of higher education aims to reshape its new capabilities based on new generation digital technologies,

which is related to the development quality of higher education. According to the business scope and the main staffs

of higher education, it is necessary to regard talent cultivating, scientific research, management and service as the

key areas of digital transformation. As the most important part of the reform, the digital basic data, environment,

business functions, organizational structure and the system should be digitally transformed. Jointly relying on the

three paths of guarantee, action and content, we will promote the implementation of the digital transformation of

higher education.
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